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Net sales: Countries by segment 

amounts * € million

1) This relates on the one hand to delivery sales from the Dutch delivery centres to Belgian customers and on the other these are 

Belgian customers from the border area who shop at the Dutch cash-and-carry wholesaler outlets.

2) This relates to the Java sales for the period March to December 2016.
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Gross Margin 





















Expenses 1/2 







Expenses 2/2 



















EBITA 











Depreciation, amortisation, interest & tax 



















Net profit 











Results by segment 



















Cash flow summary 













Segmented cash flow 





















Food Retail 








The food retail market in 2016 



















Food Retail market share in 2016 

1) Source: Sales figures from the companies themselves and market definition according to Nielsen and IRI   
2) Taken over by Jumbo in 2012  
3) Member of Superunie purchase cooperative. Superunie members have a market share of approximately 30%   
4) Almost all  in the ‘Other’ category are members of Superunie  
 



Strong and stable regional market position for 
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GfK Christmas Report 2016 





















Food Retail contribution to Sligro Food Group 

sales 























Food Retail contribution to Sligro Food Group 













Food Retail contribution to Sligro Food Group 









Plans for 2017 and beyond 



















Foodservice 








The Foodservice market in 2016 







  













Foodservice market share 

Market share NL 

Market share BE 

Based on our presence in Belgium with Java and deliveries 
to Belgian customers from the Netherlands, we estimate 

our market share in Belgium to be  
about 3% 



Sligro Food Group Foodservice 1/4 

















Sligro Food Group Foodservice 2/4 

 




















Sligro Food Group Foodservice 3/4 































Sligro Food Group Foodservice 4/4 

 













Developments at Sligro Belgium in 2016 











  











Java Belgium 























Tintelingen 

















Acquisition of ISPC Belgium (Exquisite Food NV) 









 Liège  
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ISPC within Sligro Food Group 

Starting points and next steps 

 Strategic fit: ISPC and Sligro have lots in common in terms of marketing, 

strategy, approach and product ranges 

 Acceleration of strategy for Belgium: This acquisition offers Sligro the 

opportunity to speed up the conversion of its own store network in 

Belgium 

 The locations in Ghent and Liège will trade under the name Sligro – ISPC. 

 Refurbishments in Liège and Ghent are planned “in the near future”.  

The starting point is Sligro 3.0, while retaining successful ISPC product 

ranges and concepts 

 Ocean Marée will keep its current position and marketing and will also 

benefit from the growth with Sligro and Java 
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ZiN inspiration lab 













  



Plans for 2017 and beyond 



















Outlook for 2017 
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Annexes 



Profit and loss account 



Balance sheet 



Segment information 




